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Top Taiwanese and Turkish companies and their engagement with corporate ethics 
ABSTRACT 
The objective of this paper is to describe and compare the current, emerging Taiwanese and Turkish 
interest in corporate ethical engagement. This paper is based upon a survey amongst the top companies 
operating in Taiwan and Turkey. There are major differences between the top Taiwanese and Turkish 
companies, where the Turkish companies appear to be more ethically engaged than the Taiwanese 
companies which came as a surprise to the researchers as Taiwan is a more substantially developed 
economy than Turkey and one may have assumed therefore more engaged with ethical practices. 
Keywords: ethics, engagement, business, Taiwan, Turkey. 
INTRODUCTION 
Numerous writers (Adams, Taschian and Shore, 2001; Fraedrich, 1992; Gellerman, 1989; Harrington, 
1991; Laczniak and Murphy, 1991; Rampersad, 2003; Sims, 1991; Somers, 2001; Stoner, 1989; Wood 
and Rimmer, 2003) have proposed the notion that a code of ethics should exist as a means of enhancing 
the corporate ethical engagement of organizations. The benefit of having a code can only be derived if the 
code of ethics is brought to life by a company that genuinely wishes to pursue a better ethical engagement 
with all of its stakeholders (Anand, AshfOlth and Joshi, 2005; Davis, 1988; Ferrell, 2004; Townley, 
1992). 
There have been a number of efforts centred on corporate governance that have been recently published 
on Turkey. These include, but are not limited to: Ararat and Ugur (2003), Aksu and Kosedag (2006), 
Ugur and Ararat (2006), Orbay and Yurtoglu (2006). In Turkey, the use of codes of ethics by companies 
is stiII unclear as previous research appears not to have been conducted in the area of ethical engagement 
prior to this study. It appears also to be the case regarding Taiwan that no previous studies have been done 
in this area, therefore, the objective of this paper is to describe and compare the current, emerging 
Taiwanese and Turkish experience with corporate ethical engagement. 
The research interest inherent in this research effort was centred on the need to examine the corporate 
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ethical engagement with the principles of their codes of ethics (Wood and Rimmer, 2003) as 
demonstrated by the top companies operating (in terms of revenue) in both Taiwan and Turkey. This task 
was done by examining the means by which companies tried to integrate the ethos of their codes into the 
every day working lives of their employees. This study, therefore, takes a descriptive and comparative 
approach to ethical engagement amongst the top companies in these two countries. 
WHY COMPARE TAIWAN AND TURKEY? 
Taiwan and Turkey are countries that are both a patt of Asia, albeit geographically at opposite ends of 
Asia. Both countries are located on the periphery geographically of major economies. In Turkey's case it 
is the European Union and in the case of Taiwan, the People's Republic of China. Turkey is an emerging 
economy (see Table I) that aspires to become a full member of the European Union (Ugur and Ararat, 
2006). Taiwan is a dynamic economy (Table 1) rivaling many Western based economies. The government 
of Taiwan runs a large trade surplus, and its foreign reserves are among the world's largest. Like Turkey, 
Taiwan realizes the importance of establishing a link to the nearby major economy and its reliance on this 
neighbor for its continued development, growth and prosperity. With the recent change of government in 
Taiwan there is an overt desire to increase its dealings with the Peoples Republic of China (Financial 
Times, 2008). Both countries have a commercial life that historically has been heavily influenced by the 
national government and its investment strategies and policies (Ararat and Ugur, 2003; CIA, 2008). Each 
country knows that it must be cognizant of developments in its neighboring economies in order to fashion 
business systems that allow it to be a trading partner in future dealings with these economies. 
When one examines the indicators in respect to the economies of Taiwan and Turkey and their population 
indicators, one could conclude that Taiwan is a "developed" economy (as opposed to a developing one) 
and that Turkey whilst "developing" is an emerging economy. This statement should be of no surprise 
because Taiwan has been trading heavily around the world for decades and has had access for many 
decades into US markets. If one looks at Taiwan compared to the USA it performs favourably across 
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virtually every area. In fact in some areas such as: GDP Real Growth Rate, Inflation Rate, Unemployment 
Rate, and Population below the Poverty Line, it appears to be outperforming the USA. With its close 
proximity and predilection to expand its contacts with the Peoples Republic of China, Taiwan should only 
but continue to grow in prosperity. Taiwan's GDP/Capita (Purchasing Power Parity - US$) is equivalent 
to Italy and it should be noted that Italy is one of the major economies of the European Union. 
One could postulate for this study that based on the indicators of socio-economic and population statistics 
that in this study the similarities among the two countries may be sufficient enough to make sensible 
comparisons though they are geographically at the opposite ends of Asia. It could also be expected based 
on the socio-economic and population indicators that Taiwanese companies working within a developed 
economy that has interacted extensively with US companies for decades may have adopted the tenets of 
ethical behaviour more so than Turkish companies who have a lesser developed business structure than 
exists in Taiwan and who may have not had the same access to US markets as has been Taiwan's 
opportunity. 
FRAME OF REFERENCE 
Corporate ethical engagement may be structured around four principal areas (Svensson, Wood, Singh, 
Carasco and Callaghan, 2009): 
(i) ethical bodies; 
(ii) ethical tools; 
(iii) internal and external ethical usage; and 
(iv) ethical support procedures and ethical performance measures. 
Each one is described in the following paragraphs of this section. 
Ethical Bodies 
The use of 'Ethical bodies' indicates the corporate ethical engagement of organisations. It consists of 
components such as: (i) an ethics committee, (ii) an ethics ombudsman, and (iii) an ethics training 
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committee. 
If ethics is an important part of a company then an ethics committee may be an idea that companies have 
contemplated and an area in which they may have initiated action (Center for Business Ethics, 1986; 
McDonald and Zepp, 1989; Weber 1981). Companies also need individuals who are designated to be and 
in charge of their corporate ethical engagement - such as an ethics ombudsman - in this position, in order 
that individuals within the company who have genuine concerns can feel free to voice their concerns to an 
independent arbiter (Wood et aI., 2004). Another component of interest is the establishment of an ethics 
training committee. A number of writers have advocated the use of ethics training committees as a means 
of institutionalizing ethics within the company (Axline, 1990; Maclagan, 1992; McDonald and Zepp, 
1990; Sims, 1992). Derived from the indicated importance of the introduced components that may 
construct 'ethical bodies' we have formulated the following aggregated research hypothesis to reflect this 
area of corporate ethical engagement: 
Hlo: There will be a significant difference in the usage of 'ethical bodies' between top companies 
of Taiwan and Turkey with Taiwan displaying higher usage. 
Ethical Tools 
'Ethical tools' is another area indicative of corporate ethical engagement. This area may be seen as a 
complement to the area of 'ethical bodies'. It consists of components such as: (i) ethical training of staff, 
(ii) guide to strategic planning, (iii) ethical audits, and (iv) employee appraisal. 
The undeltaking of the ethical training of staff is a means of institutionalizing ethics within the company 
(McDonald and Zepp, 1990; Wood, 2002). Another component in the intent to grasp the corporate ethical 
engagement is to use ethics as a guide for the strategic planning process (Robin and Reidenbach. 1987). A 
further component of corporate ethical engagement is the conduct of ethical audits. Garcia-Marza (2005) 
views the ethical audit as an integral part of the process of developing trust, in the company, "Within this 
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integrated system of ethics management in the company, ethical auditing can respond to the basic 
objective of ethics management, which is simply to integrate economic benefit with social and 
environmental benefit" (Garcia-Marza, 2005, p.21I). 
Another component is the ethical peiformance appraisal. Harrington (199I), in common with Fraedrich' s 
(1992) idea, suggests that ethical decision making should become a part of the performance appraisal of 
individuals. The construct "ethical tools', derived from the indicated importance of the aforementioned 
components, has led to the formulation of the following aggregated research hypothesis to reflect this area 
of the corporate ethical engagement: 
H2o There will be a significant difference in the 'ethical tools' between the top companies of 
Taiwan and Turkey with Taiwan displaying higher usage. 
Internal and External Ethical Usage 
A third area of corporate ethical engagement is 'internal and external ethical usage', which consists of a 
number of components that complement the constructs of 'ethical bodies' and 'ethical tools'. It consists of 
components such as: (i) communication with employees, (ii) information supplied to new staff, (iii) 
information supplied to customers and suppliers, and (iv) resolving ethical dilemmas in the 
marketplace/society. 
Svensson et al. (2009) explore the ethos of corporate codes of ethics within large companies examining 
how the ethos of the code is displayed to all stakeholders. They also examine how it is communicated to 
employees and how new staff are informed. A company's customers and suppliers should be informed of 
the existence of the company's code. Wood et al. (2004) conclude that corporate codes of ethics are 
usually communicated to customers and suppliers to some extent and the ways that they are 
communicated are usually either formally or informally but in some cases in both ways. 
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Furthermore, the ethos of corporate codes of ethics may provide a fundament to resolve ethical dilemmas 
that arise in the marketplace (Wood et ai., 2004). Based on the components identified within the literature 
above, the construct of 'internal and external ethical usage' has been derived, and the following two 
aggregated research hypotheses have been formulated to empirically test this area of corporate ethical 
engagement: 
H30 There will be a significant difference in the 'internal ethical usage' between top companies 
of Taiwan and Turkey with Taiwan displaying higher usage 
H4o: There will be a significant difference in the 'external ethical usage' between top companies 
of Taiwan and Turkey with Taiwan displaying higher usage. 
Ethical Support Procedures and Ethical Performance Measures 
The last areas of corporate ethical engagement that we consider are the 'ethical support procedures' and 
the 'ethical performance measures', which consist of a number of components that complement the other 
areas. They consist of components such as: (i) consequences of a violation, (ii) guidelines to SUppOlt 
whistle blowers, (iii) revision of the code, and (iv) effectiveness of the code. 
A number of authors (e.g. Fraedrich, 1992; Sims, 1992; Stoner, 1989) suggest that within an 
organization's corporate ethical engagement one should outline enforcement provisions for those 
individuals who may not uphold the code of ethics. By having procedures in place to address a violation 
of the corporate ethical engagement ethics ideals, a company signals to its employees the necessity to 
abide by the code for the sake of both themselves and the company. Formal guidelines to support whistle 
blowers should be considered, because if standards are to be set then one needs ways to ensure that either 
violations or breaches will be reported, reviewed and corrected (Wood and Callaghan, 2003). Singh et al 
(2005) apply some ethical performance measures dealing with the frequency of the revision of the code 
and the effectiveness of the code. Corporate ethical engagement should be seen as a continuous and 
dynamic process where revisions will be required every now and then due to a changing and evolving 
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environment. It is also desirable to estimate the effectiveness of this corporate ethical engagement. Wood 
et al. (2004) found that a large number of the companies indicated that their corporate codes of ethics had 
a perceived impact on their bottom line. 
The final two constructs, labelled 'ethical support procedures' and 'ethical performance measures' have 
been derived from the indicated importance of the identified components discussed within the literature 
reviewed above. The two aggregated research hypotheses below have been formulated to reflect these 
areas of corporate ethical engagement: 
HSo: There will be a significant difference in 'ethical support procedures' between top companies 
of Taiwan and Turkey with Taiwan displaying higher usage. 
H6o: There will be a significant difference in 'ethical performance measures' between top 
companies of Taiwan and Turkey with Taiwan displaying higher usage. 
METHODOLOGY 
This section summarizes the methodology of the studies performed in Taiwan and Turkey during 
2007. The figures reported are those of the companies that specifically answered a question in 
either the affirmative or the negative. 
Questionnaires that were non-sponsored and unsolicited were sent to the top companies 
operating in Taiwan and Turkey: companies that for several reasons such as size of turnover, 
employee numbers and profile, are more probable to have developed a formal code of ethics 
(Brytting, 1997). Companies were asked to answer up to thirty questions. One part of this 
research effort is reported in this paper. 
Taiwan 
In 2007 the top 330 companies (based on revenue) in Taiwan were contacted in order to evaluate their 
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corporate ethical engagement. 46 companies responded to the survey and returned a completed 
questionnaire. It should be stressed that the response rate appears to be low (14%), but one needs to keep 
in mind the cultural context and the tradition of using surveys in corporate Taiwan where this response 
rate is deemed to be satisfactory. Interestingly, the empilical findings of top Taiwanese companies show 
many similarities with top companies in Australia, Canada and Sweden (Wood et a!., 2004). In fact, we 
contend that this study provides a unique insight into companies from an eastern Asian country and their 
corporate ethical engagement. As pointed out already, previous research efforts in this area have not been 
performed in this part of the world. 
This research effort reports on those 19 (out of 46) top Taiwanese companies that reported having a code 
of ethics. Interestingly, less than half (41.3%) of the top Taiwanese companies indicated that they had a 
code of ethics. According to Wood et a!. (2004), this is a much lower frequency in comparison to top 
Western companies in Australia (89%), Canada (96%) and Sweden (61%). The interesting finding is that 
only 2 out of the remaining 27 companies (7.4%) in Taiwan suggested that they would have a code of 
ethics within two years. This response suggests that there appears to be no real developing movement in 
Taiwan towards codes of ethics becoming prevalent in top Taiwanese companies. 
Turkey 
In 2007 in Turkey, a three-stage research procedure was used and conducted in order to evaluate the 
ethical engagement in the top companies of the country. First, a questionnaire was sent to the top 500 
companies (based on revenue) (istanbul Sanayi Odasl, 2005). 
The aim of the questionnaire was also to obtain from the participants a copy of their code of ethics, if they 
had one. These companies were asked to answer up to thirty questions about the methods used by their 
organizations to inculcate an ethical ethos into the daily operations of the organization, its leadership and 
its employees. The second stage involved content analyses of the codes of ethics supplied by the survey 
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participants. The third stage involved a more detailed follow-up of a smaller group of companies that 
appeared to be close to, or to represent, best practice in respect to codes of ethics. Findings from Stage 1 
of the research are reported in this article. 
The respondents upon which this paper focuses comprise those 32 organizations in Turkey with a code of 
ethics from the 137 that replied. Consequently, less than a quarter (23.4%) of the top Turkish companies 
indicated that they had a code of ethics. As in Taiwan, this is a much lower frequency in comparison to 
top Western companies in Australia (89%), Canada (96%) and Sweden (61 %) (Wood et aI., 2004). 
The Turkish response is also small but one must be cognizant of the fact that this area is a new and 
emerging one in a rapidly developing economy. The interesting fact is that 45 out of the remaining 105 
companies (42.9%) in Turkey suggested that they would have a code within two years. This study appears 
to be at the forefront of the investigation of the development of the phenomenon of the usage of codes of 
ethics in top Turkish companies. 
EMPIRICAL FINDINGS 
A selection of descriptive and comparative statistical techniques (e.g. Norusis, 1993 and 1994) was used 
to analyse the cross-country sample of data collected in order to describe and compare the selected top 
companies in Taiwan and Turkey and their respective corporate ethical engagement. The empirical 
findings are summarized in Tables 3-4. 
Underlying Descriptive Statistics 
Table 2 indicates that about one quarter of the top companies in the cross-country sample possess a code 
of ethics (27.9%).This paper reports on those 19 (out of 46 or 4l.3%) of the top Taiwanese companies 
and 32 (out of 137 or 23.4%) of the top Turkish companies that reported having a code of ethics. 
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Consequently, the research effort reported is based upon those companies that have a code (i.e. n = 51) 
and accordingly are able to provide insights and share their views on their corporate ethical engagement. 
Descriptive Measures of Corporate Ethical Engagement 
The descriptive measures for each item used in this research effort are shown in Table 3. A variety of 
items, based upon the areas described in the frame of reference, have been applied in order to test the 
stability and random nature of the collected answers. Ratio measurement scales were used in the form of 
seven point interval Likert-scales (Likert, 1932). The anchor points of the scales used are "Strongly 
Disagree" (i.e. 1) to "Strongly Agree" (i.e. 7). The following abbreviations are used to illustrate the 
outcome of each variable in the tables refened to: N: number of observations, Mn: mean; Me: median; 
Md: mode; Std: stand deviation; Sk: skewness; and Ku: kurtosis. 
Nineteen items have been used to describe the corporate ethical engagement in top Taiwanese and 
Turkish companies (see Table 3). The items were formulated according to the pre-specified areas of the 
frame of reference: ethical bodies (a, b and c), ethical tools (d, e, f, g and h), internal ethical usage (i and 
j), external ethical usage (k, 1, m and n), ethical support procedures (0 and p) and ethical evaluation (q, r 
and s). 
In the cross-country sample, the corporate ethical engagement of ethical bodies and ethical performance 
measures are the two least perceived categories of importance, followed by the ethical tools and ethical 
SUppOlt procedures. Internal and external ethical usages are perceived by respondents as more important 
than the other areas. 
Similarities and Differences 
The similarities and differences of each item are shown in Table 4. Independent Sample T-tests (2-tailed) 
have been used to test the hypotheses between the top companies in Taiwan and Turkey formulated in the 
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section on frame of reference. Levene's Test of equal variance is also shown in Table 4 as are other key 
values of the tests conducted. 
In fact, there are major differences between the top Taiwanese and Turkish companies (see Table 4), 
where the Turkish companies are more engaged with ethical bodies, ethical tools, internal and external 
ethical usage, ethical support measures, and ethical pelformance measures across the items measured than 
Taiwanese companies. There are significant differences across all areas, however Levene's Test indicates 
that the mean values of some items do not have equal variance (the assumption of non equal valiance 
indicates the significant findings), which may indicate that the differences may be confirmed. This finding 
means that we have observed significant differences across all groups; therefore none of the related null 
hypotheses HI-H6 are accepted. These outcomes were a surprise to the researchers. Taiwan seems to lag 
behind Turkey in all measures even though we had expected the reverse outcome based on socio-
economic and population indicators, hence, something or some things that we had not predicted have 
impacted on the outcome. Our belief in our contention that more developed economies would have more 
developed corporate ethics artefacts in their companies has not been found to be realized in this case. This 
raises one salient question for us: Why is this situation the case in respect to these two countries? 
CONCLUDING THOUGHTS 
We believe that the situation in which each country finds itself in its marketplace may be the reason for 
the differences. For Turkey their continued economic growth is heavily dependent upon Turkey being 
able to fUlther develop its relationship with the European Union. To this end Turkish companies are 
looking to adopt the paradigm of business ethics as espoused in the EU where being ethical in business is 
a success factor that cannot be ignored. Such an adherence to ethical business altefacts in the EU are 
demanded by consumers as a part of their every day business interactions. For Turkey to be viewed as a 
potentially valuable member of the EU its companies need to adopt ethical business practices as perceived 
in the more advanced economies of the EU. The fact that 42.9% of the 105 Turkish companies who 
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responded that currently do not have a code of ethics are moving towards having one within two years is 
indicative that there is a move towards the more dominant business paradigm of the EU that mandates 
that companies embrace the concepts of business ethics. 
It would appear from this study that in Taiwan the need for overt business ethics artefacts is not perceived 
as being as necessary in this marketplace as is the case in Turkey. This conclusion is not to be seen to 
imply that business in Taiwan is conducted in a less ethical manner than Turkey, but just to recognise that 
a formal process in place that overtly states one's business principles from an ethical perspective is 
obviously not as pressing a prerequisite for doing business in Taiwan as it may be for Turkish businesses 
with their eye on the lucrative markets of the European Union. We should also caution against drawing 
the conclusion that the only motivation for Turkish companies to adopt the tenets of business ethics is for 
the mercenary motive of seeking entry into the EU. This study has not delved deeply enough into the 
motives of Turkish companies adopting business ethics processes to be able to make a substantiated 
conclusion. Turkish companies may well see the worth of adopting business ethics processes for their 
own intrinsic worth. 
The final conclusion is that one cannot assume that the western paradigm of business and business ethics 
when translated into non-western cultures, even when the socio-economic and population indicators 
highlight a well developed market driven society, will produce similar effects within the companies 
within these marketplaces. This revelation is important for all western based companies to realise that 
their formal business ethics structures and processes transplanted into other economies may be rejected 
not from malfeasance, but just because the structures and processes to be instigated may not be applicable 
for their marketplace. 
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Table 1: Economic and Population Indicators 
Socio-Economic Indicator 
I 
Taiwan 
I 
Turkey 
• 
USA 
Economy 
Gross Domestic Product (Purchasing $690.1 billion $888 billion $13840 
Power Parity US$) (2007 est.) (2007 est.) (2007 est.) 
GDP Real Growth Rate 5.7% (2007 est.) 5.1 % (2007 est.) 2.2% (2007 est.) 
GDP/Capita (Purchasing Power Parity - $30,100 (2007 $12,900 (2007 $45,800 (2007 
US$) est.) est.) est.) 
Inflation Rate 1.8% (2007 est.) 8.5% (2007 est.) 2.9% (2007 est.) 
Unemployment Rate 3.9% (2007 est.) 9.9% (2007 est.) 4.6% (2007 est.) 
Population below the Poverty Line 0.95% (2007 est.) 20% (2007 est.) 12% (2004 est.) 
GDP Composition per Sector: 7l.l % (2007 est.) 62.8% (2007 est.) 78.5% (2007 est.) 
Services 27.5% (2007 est.) 8.9% (2007 est.) 20.5% (2007 est.) 
1.4% (2007 est.) 28.3% (2007 est.) 0.9% (2007 est.) 
ManufactUling 
Agricultural 
Population 
22,920,946 71,892,807 303,824,626 
Population (July 2008 est.) (July 2008 est.) (July 2008 est.) 
Population Growth Rate 0.24% (2008 est.) 1.01 % (2008 est.) 0.88% (2008 est.) 
Life Expectancy 77.76 years 73.14 years 78.14 years 
Literacy Rate 96.1% 87.5% 99% 
Source: CIA World Factbook (2008) 
NB: The USA is used as a benchmark against which Turkey and Taiwan could be put into perspective as 
they are relatively unknown to many parts of the world that has afoeus on the USA and Europe. 
Table 2: Code of Ethics. 
Table 2: Code of Ethics. 
Code of Ethics 
Item Taiwan/Turkey 
Yes 51 27.9% 
No 132 72.1% 
Total 183 100.0% 
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Table 3: Descriptive Measures of Corporate Ethical Engagement. 
Item N Mn Me Md Std Sk Ku 
Ethical Bodies 
a) Our company believes that we should have a standing ethics 51 5.5 6 7 1.7 -0.7 -0.8 
committee or its equivalent. 
b) Our company believes that we should have an ethics training 51 5.4 6 7 1.8 -0.8 -0.4 
committee or its equivalent. 
c) Our company/organization believes that we should have an 51 5.2 5 7 1.9 -0.7 -0.5 
ethics ombudsman or its eguivalent. 
Ethical Tools 
d) Our company believes that ethics training should be conducted 51 5.8 7 7 1.7 -1.5 1.6 
for all staff of our organization. 
e) Our company believes that the Code should guide our strategic 51 5.4 6 6 1.3 -0.6 -0.5 
Qlanning. 
f) Our company believes that the Code will assist the bottom line 51 5.5 6 7 1.5 -0.9 0.3 
(i.e. profit/goal). 
g) Our company believes that employees' ethical perfOlmance 51 5.8 6 7 1.6 -1.3 1.1 
should be a criteIion for employee appraisal. 
h) Our company believes that we should conduct an ethical 51 5.8 6 7 1.5 -1.2 0.4 
evaluation of all our operations. 
Internal Ethical Usage 
i) Our company believes that the Code should be communicated to 51 6.3 7 7 1.3 -1.7 2.1 
all our organization's workers. 
j) Our company believes that we should inform new staff of the 51 6.5 7 7 1.1 -2.3 5.4 
Code. 
External Ethical Usage 
k) OUf company believes that the Code should be disQlayed in our 51 6.2 7 7 1.4 -1.7 1.4 
organization for all stakeholders to view. 
1) Our company believes that all our sUQQliers should be informed 51 6.0 7 7 1.4 -1.4 1.4 
of the existence of the Code. 
m) Our company believes that all our customers should be 51 5.9 7 7 1.5 -1.6 2.4 
informed of the existence of the Code. 
n) Our company believes that the Code should be used to assist us 51 5.7 6 7 1.4 -1.2 1.4 
with resolving ethical dilemmas in the marketplace/ society. 
Ethical Support Procedures 
0) Our company believes that there should be consequences for a 51 6.2 7 7 1.4 -1.9 2.7 
violation of the Code. 
p) Our company believes that we should have formal guidelines for 51 5.1 6 7 2.1 -0.7 -0.9 
the SUQQOlt of whistleblowers (i.e. someone who blows the whistle 
on his/her organization for its wrongdoing!). 
Ethical Performance Measures 
q) Our company believes that we should revise a code at least once 51 5.4 6 7 1.8 -1.0 0.5 
everv two vears. 
r) In the last six months our company has seen a greater need to 51 4.9 5 7 2.0 -0.5 -1.0 
focus on ethics. 
s) Would you please rate your company's impression of the 51 5.3 6 6 1.4 -1.8 4.1 
/I tliectiveness of the code. 
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Table 4: Similarities and Differences between Taiwan and Turkey. 
Item 
Ethical Bodies 
a) Having a Standing Ethics 
Committee 
b) Having an Ethics Training 
Committee 
c) Have an Ethics Ombudsman 
Ethical Tools 
d) Ethics Training for All Staff 
e) Code Should Guide Strategic 
Planning 
f) Code Assists Our Bottom Line 
g) Criterion for Employee Appraisal 
h) Should Conduct Ethical Evaluation 
Internal Ethical Usage 
i) Communicated to All Employees 
j) Should Inform New Employees 
External Ethical Usage 
k) Displayed for All to View 
1) Suppliers Should be Informed 
m) Customers Should be Informed 
n) Code Assists with Ethical 
Dilemmas 
Ethical Support Procedures 
0) Consequences for Violation 
p) Support to Whistleblowers 
Ethical Performance Measures 
q) Revised code at least every two 
years 
r) Greater need in the last six months 
s) Effectiveness of Code 
* Sigmficant at a=0.05 
** Significant at a=O.OI 
Mean Value 
Taiwan Turkey 
4.2 6.2 (+) 
4.1 6.2 (+) 
3.9 5.9 (+) 
4.7 6.4 (+) 
4.9 5.7 (+) 
4.6 6.0 (+) 
5.3 6.1 (+) 
4.7 6.4 (+) 
5.0 7.0 (+) 
5.6 6.9 (+) 
5.5 6.7 (+) 
4.9 6.7 
(+) 
4.7 6.6 (+) 
4.8 6.3 (+) 
5.4 6.7 (+) 
4.2 5.6 (+) 
4.3 6.1 (+) 
4.6 5.1 (+) 
4.5 5.8 (+) 
Levene's Test 
F-value Sig. 
0.3 0.59 
1.7 0.19 
0.6 0.43 
7.2 0.01 ** 
1.7 0.19 
1,3 0.26 
1.6 0.22 
11.1 0.00** 
43.3 0.00** 
39.4 0.00** 
11.8 0.01** 
8.1 0.00** 
13.6 0.00** 
1.7 0.19 
10.1 0.00** 
1.3 0.30 
0.7 0.40 
0.1 0.73 
18.6 0.00** 
Independent Samples II 
T-test 
Df. T-valuel Sig. 
49 4.9 0.00* 
49 4.8 0.00** 
49 4.2 0.00** 
49 4.0 0.00** 
49 2.2 0.03* 
49 3.6 0.00** 
49 1.7 0.10 
49 4.7 0.00** 
49 8.1 0.00** 
49 4.9 0.00** 
49 3.8 0.00** 
49 5.4 0.00** 
49 5.6 0.00** 
49 4.5 0.00** 
49 3.5 0.00** 
49 2.5 0.15* 
49 3.8 0.00** 
49 0.8 0.43 
49 3.7 0.00** 
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